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IELTS Reading it's your choice! — Or is it really? Reading practice test has 10 questions belongsto Psychology subject..

As we move from the industrial age to the information age, societal demands on our mental capabilities are no
less taxing...

We are constantly required to process a wide range of information to make decisions. Sometimes, these decisions
are trivial, such as what marmalade to buy. At other times, the stakes are higher, such as deciding which
symptoms to report to the doctor. o3 However, the fact that we are accustomed to processing large amounts of
information does not mean that we are better at it (Chabris & Simons, 2009). q29 Our sensory and cognitive
systems have systematic ways of failing of which we are often, perhaps blissfully, unaware.

QUESTION 27-31
Do the following statements agree with the claims of the writer in the text?

Choose your answer from options given below in boxes 27-31.

YES if the statement agrees with the claims of the writer
NO if the statement contradicts the claims of the writer

NOT GIVEN if it is impossible to say what the writer thinks about this

27. Doctors make decisions according to the symptoms that a patient describes, | v
28. Our ability to deal with a lot of input material has improved over time. | v

29. We tend to know when we have made an error of judgement. |

v|
30. A legal trial could be significantly affected by change blindness. | v']

31. Scientists have concluded that we try to take in as much detail as possible from our surroundings. | v

QUESTION 32-36
Complete the table below.

Choose NO MORE THAN TWO WORDS from the text for each answer.

Percentage unaware of
Researchers Purpese of experiment Situation for participants Focus of participants' attention y B o
identity change
Simon & te illustrate change blindness caused by a 32 giving 33[T-,'pe comect answer here ]ta - the movement of 34 ity
Lewi 1993 [T';.-;:e cormect answer "E'E.} such as an chject stranger [T;.':e correct anawer here ] :
Davies & Hine. o assess the impact of change blindness on 35 the cellection of 26
. ) wiatching a burglary z £1%
2007 [T';.-,:e COMmect answer "E"E.} by eyewitneszes [T;‘DE cormect anawer here ]

QUESTION 37-38

Chooze TWO letters from A-E. Which TWO statements are true for both the supermarket and voice experiments?
A. [ The researchers focused on non-visuzl material.

B. [ The participants were asked to explain their preferences.

C. [ Some of the choices made by participants were altered.

D. [ The participants were influenced by each other's choices.

E. "] Percentage results were surprisingly low.

QUESTION 39-40

Choose TWO letters from A-E.

Which TWO statements are true for the psychology experiment conducted by Merckelbach, Jelicic, and Pieters?
A. CThe participants had to select their two most common symptoms.

B. CThe participants gave each symptom a 1-3 rating.

C. DShyness proved to be the maost highly rated symptom.

D. [ The participants changed their minds about some of their ratings.

E. ] The researchers focused en the strength and regularity of symptoms.

q27 Doctors make decisions according to the symptoms that a patient describes. NOT GIVEN

Imagine that you are taking a walk in your local city park when a tourist approaches you asking for q33 directions.
During the conversation, two men carrying a door pass between the two of you. If the person asking for directions
had changed places with one of the people carrying s34 the door , would you notice? Research suggests that you
might not. Harvard psychologists Simons and Levi (1998) conducted a field study using this exact set-up and
found that the change in identity went unnoticed by 7 (46.6%) of the 15 participants. This phenomenon has been
termed ‘change blindness’ and refers to the difficulty that observers have in noticing changes to visual scenes
(e.g. the person swap), when the changes are accompanied by some other g3, visual disturbance (e.g. the
passing of the door).

Over the past decade, the change blindness phenomenon has been replicated many times. Especially noteworthy
is an experiment by Davies and Hine (2007) who studied whether change blindness affects eyewitness q3s
identification . Specifically, participants were presented with a video enactment of a burglary. In the video, a man
entered a house, walking through the different rooms and putting q3¢ valuable into a knapsack. However, the
identity of the burglar changed after the first half of the film while the initial burglar was out of sight. g3 Out of
the 80 participants, 49 (61%) did not notice the change of the burglar's identity, suggesting that change
blindness may have serious implications for criminal proceedings.

To most of us, it seems bizarre that people could miss such obvious changes while they are paying active
attention. However, to catch those changes, attention must be targeted to the changing feature. In the study
described above, participants were likely not to have been expecting the change to happen, and so their attention
may have been focused on the valuables the burglar was stealing, rather than the burglar.

Drawing from change blindness research, o371 scientists have come to the conclusion that we perceive the world
in much less detail than previously thought (Johansson, Hall, & Sikstrom, 2008). Rather than monitoring all of the
visual details that surround us, we seem to focus our attention only on those features that are currently
meaningful or important, ignoring those that are irrelevant to our current needs and goals. Thus at any given time,
our representation of the world surrounding us is crude and incomplete, making it possible for changes or
manipulations to go undetected (Chabris & Simons, 2010).

Given the difficulty people have in noticing changes to visual stimuli, one may wonder what would happen if
these changes concerned the decisions people make. q37 To examine choice blindness, Hall and colleagues
(2010) invited supermarket customers to sample two different kinds of jams and teas. After participants had
tasted or smelled both samples, they indicated which one they preferred. Subsequently, they were purportedly
given another sample of their preferred choice. On half of the trials, however, these were samples of the non-
chosen jam or tea. As expected,only about one-third of the participants detected this manipulation. Based on
these findings, Hall and colleagues proposed that choice blindness is a phenomenon that occurs not only for
choices involving visual material, but also for choices involving gustatory and olfactory information.

Recently, the phenomenon has also been replicated for choices involving auditory stimuli (Sauerland, Sagana, &
Otgaar, 2012). Specifically, participants had to listen to three pairs of voices and decide for each pair which voice
they found more sympathetic or more criminal. The voice was then presented again; however, the outcome was
manipulated for the second voice pair and participants were presented with the non-chosen voice. Replicating the
findings by Hall and colleagues, only 29% of the participants detected this change.

Merckelbach, Jelicic, and Pieters (2011) investigated choice blindness for intensity ratings of one's own
psychological symptoms. q39 Their participants had to rate the frequency with which they experienced 90
common symptoms (e.g. anxiety, lack of concentration, stress, headaches etc.) on a 5-point scale. Prior to a
follow-up interview, the researchers inflated ratings for two symptoms by two points. For example, when g3
participants had rated their feelings of shyness, as 2 (i.e. occasionally), it was changed to 4 (i.e. all the time).
This time, more than half (57%) of the 28 participants were blind to the symptom rating escalation and
accepted it as their own symptom intensity rating.blindness is not limited to recent preference selections, but can
also occur for intensity and frequency.

Together, This demonstrates that q49 these studies suggest that choice blindness can occur in a wide variety of
situations and can have serious implications for medical and judicial outcomes. Future research is needed to
determine how, in those situations, choice blindness can be avoided.

Boost Your Score: Practice IELTS Online with IELTS Simulator.

(W)

8439000086
8439000087
7055710003
7055710004
IELTS Simulation 323 GMS Road, Near Ballupur Chowk, Dehradun, India

Chat on WhatsApp

email: info at ieltsband7.com

LTS SIMULATOR.com
>4 INTERESTING DAY COURSES E
¥ BARISTASKILLS IN YOUR AREA - __ MARKES
Poud doloe coning (] 189 oo ation

Youp fartng,

B === —
- 77 IELTS SIMULATOR.com

Learn With Us

. T ® o
mmlmslu-sr‘ T'-F‘ L= P "—# URBAMF»\RMING-
"’""‘M"L‘ e e
[11] w )
AIE ) - --m® ,'r df”'
"""35.{5’1531&2‘:5‘54,’:!'“” :"”Nm,un;ummun “ﬂ“‘iﬂﬁg’ \ ' " e
pedutaion g i y: =8 = — : ‘:i - L SN -
IELTS READING - Interesting Day IELTS READING — Learn With Us courses  IELTS READING — Some places to visit
Courses in your Area S7GT1 S6GT2 S6GT1

Tagged Top 10 IELTS Reading Tips to Improve Band Score Fast, ¥ “How Technology is Changing Our Lives” —
I[ELTS 4-Module Practice Topic

Leave a Reply

You must be logged in to post a comment.

IELTS SIMULATOR 323 GMS Road, Near
I E I—TS SI M U LATO R Ballupur Chowk, Dehradun, India.



https://ieltssimulator.com/simulation/user/readinganswer.php?exam=aca&test_set_id=TESTSET6AC1905210418&t=1&no=1#no-back-button
https://ieltssimulator.com/simulation/user/readinganswer.php?exam=aca&test_set_id=TESTSET6AC1905210418&t=1&no=1#no-back-button
tel:+918439000086
tel:+918439000086
tel:+918439000087
tel:+917055710003
tel:+917055710004
https://wa.me/917055710003?text=I%27m%20inquiring%20about%20the%20IELTS%20Simulator
https://ieltssimulator.com/tag/ielts-reading-tips-improve-band-score/
https://ieltssimulator.com/tag/ielts-technology-topic-practice/
https://ieltssimulator.com/secureloginofsimulator/?redirect_to=https%3A%2F%2Fieltssimulator.com%2Fielts-academic-complete-guide%2Freading-ac%2Fielts-reading-easy-demo-academic%2Fielts-reading-its-your-choice-or-is-it-really-s6at3%2F
https://ieltssimulator.com/
https://ieltssimulator.com/about-us/
https://ieltssimulator.com/courses-2/
https://ieltssimulator.com/contact-us/
https://ieltssimulator.com/ielts-general-training-complete-guide/ielts-reading-gt/ielts-reading-interesting-day-courses-in-your-area-s7gt1/
https://ieltssimulator.com/ielts-general-training-complete-guide/ielts-reading-gt/ielts-reading-interesting-day-courses-in-your-area-s7gt1/
https://ieltssimulator.com/ielts-general-training-complete-guide/ielts-reading-gt/ielts-reading-gt-demo/ielts-reading-learn-with-us-courses-s6gt2/
https://ieltssimulator.com/ielts-general-training-complete-guide/ielts-reading-gt/ielts-reading-gt-demo/ielts-reading-learn-with-us-courses-s6gt2/
https://ieltssimulator.com/ielts-general-training-complete-guide/ielts-reading-gt/ielts-reading-gt-demo/ielts-reading-some-places-to-visit-s6gt1/
https://ieltssimulator.com/ielts-general-training-complete-guide/ielts-reading-gt/ielts-reading-gt-demo/ielts-reading-some-places-to-visit-s6gt1/
tel:+918439000086

2 You Tube
instagram

email: info at ieltsband7.com



tel:+918439000086
tel:+918439000087
tel:+917055710003
tel:+917055710004
https://www.youtube.com/@Ieltsband7
https://www.instagram.com/ielts.simulator/

